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Press release
For immediate release
All the latest trends, fresh out of the oven
Montreal, October 20, 2009-The international agri-food show SIAL Canada will be taking place this next April 21-23, 2010 and is gearing up to amaze you with all the novelties that will be filling up our grocery store and our menus in the coming year. Once again, our exhibitors will present tasty finds and top of the line unique products that will surprise you with delight.

SIAL Canada, simply a must!

This year, the tradeshow went from SIAL Montréal to SIAL Canada to confirm its leading position as an international event in Canada. SIAL Canada has become a real must with 530 exhibitors from 30 different countries and over 12, 500 agrifood professionals coming from 60 different countries.
Novelties developed internationally, nationally as well as local foods will be filling up the aisles at the Palais des congrès. Professionals from retail, foodservice and nutrition sectors will be gathering valuable information on new consumer habits, innovation and healthy lifestyle. They will then be able to convey this precious information to the public, guiding them towards smarter choices. 

SET Canada, a trendsetting show
SET Canada will also be taking place April 21-23, 2010 in parallel with the SIAL show. SET is the national equipment show dedicated to food retail and food service sectors. It allows professionals to keep up with the latest technology and innovation. This year especially, SET brings forward its event by targeting food retail experts with their “SET retail” sector and the food service world with the “SET food service” section.
Reinventing Cuisine!
This year, our headliner is an event taking place for the first time: the SIAL Cuisine. This demonstration show will be showcasing the latest ingredients and flavours as well as the techniques to make them come together. Renowned chefs and professionals will be performing before your eyes using quality equipment from the SET Canada event and bringing both SET and SIAL shows in perfect synergy. 
In order to have our visitors get the most out of their experience, SIAL Canada has come up with specialized paths which maximise one’s visit according to their interest. Guests will be able to orientate themselves and locate specific sectors amongst four different ones. The food service, the organic, the Halal and the Kosher paths will identify products of a same category while working towards reaching visitors expectations.  
Top conferences given by experts will be taking place during the three days of the show. With topics such as health, trends, innovations and nutrition, SIAL really aspires to target matters that touch grocers and hospitality sector buyers. Professionals with an expertise will be sharing their knowledge, roundtables will be organised as well as workshops and special events.
A mouthful of contests
SIAL will be the host of important contests, challenging companies to compare their products. The fourth edition of the international contest Olive d’Or will be judging which of the extra virgin olive oils reach the highest quality. The nine winners will be chosen by a jury of specialists and the names will be announced during a gala giving a great visibility to the winning products.

Last year, over 50 new products were displayed in the vibrant “Trends & Innovations” area. The “Trends & Innovations” contest is filled with surprising new prototypes and reveals the best new products of the year. It is the event which attracts the most media coverage. The Trends & Innovations Grand Award will be also showcased at the next SIAL exhibition in Paris in October 2010.
SIAL Canada is an international professional food tradeshow part of the SIAL network of 5
Tradeshows on 4 continents (France, Canada, Argentina, China, United Arab Emirates), 7,500 exhibitors from over 100 countries and 200,000 visitors from more than 200 countries. In 2001, the Quebec Food Retailers Association (A.D.A.Q.), the Agri-Food Export Group—Quebec-Canada and the Exposium Group joined forces to create a SIAL that was specific to the North American marketplace; SIAL Canada was founded, and the exhibition was then held every two years. In 2007, SIAL Canada became an annual event enabling clients of the exhibition, exhibitors and visitors alike, to stay attuned to the ebb and flow of the market and of prospective business opportunities. For more information on SIAL Canada, visit http://www.sialcanada.com.
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